
uknew
s BBC

 W
ales

In a chapel in the heart of the South W
ales 

valleys a coffee m
orning is in full flow. A 

handful of retired m
en are in attendance. 

Like m
ost weeks num

bers are relatively low. 

But for the m
inister who has organised it, 

the Revd Robert Stivey, it is still som
ething 

of a trium
ph.

Just over a year ago, the Calfaria Calvinistic 

M
ethodist Chapel in Porth was shut and 

was awaiting dem
olition. H

owever, Stivey 

stepped in, purchased it for under £40,000 

of his own m
oney, and then re-opened the 

vestry once m
ore.

For the Lord

O
ver the past decade, Stivey has bought 12 

chapels across the valleys, spending roughly 

£200,000 of his own savings. H
is aim

 is to 

re-open them
 all, or at least keep them

 in 

safe hands until the congregations return. 

‘I am intent on attracting new fellowships,’ 

Stivey said. ‘Spreading the gospel and using 

these chapels not as museum pieces, but 

centres of worship. Th
is project is not about 

me or even the chapels. Th
is is about the Lord.’ 

Stivey frequently attended Sunday School 

until his personal faith was cem
ented at 

the age of 16. H
e then m

arried and had 

five children. O
ne of his children died 

and another who was involved in a traffi
c 

accident was left quadriplegic, with just the 

use of his right lim
b. 

‘W
e thought he would die,’ Stivey said. 

‘But there was a lot of praying by his bedside 

and he survived. Now he com
es down from

 

London in his wheelchair and helps m
e run 

the chapels.’ 

In his 60s Stivey left his career as a 

chartered surveyor, and began working as 

an ordained m
inister in Islington. At the 

sam
e tim

e, he began spending tim
e in South 

W
ales. It was during this tim

e that he saw 

the opportunity to save the dilapidated 

church buildings.

Term
inal decline?

In its heyday, the valleys boasted roughly 

2,000 chapels. Th
e num

ber was high because 

there were so m
any different non-conform

ist 

denom
inations. But by the 1920s and 30s, a 

steady decline was under way.

D
r Gethin M

atthews, senior history 

lecturer at Swansea University, said: ‘After the 

1905 revival, there cam
e a general decline in 

organised religion. Th
e valleys were hard hit. 

Not only was there depopulation (as m
ines 

shut) but m
any of those who cam

e back 

from
 W

orld W
ar O

ne becam
e disillusioned 

with the chapel m
essage that it was a “just” 

war.’W
ho w

ill go?

Th
e Porth church has a weekly service, 

free coffee m
ornings, a ladies’ group and 

a children’s club. Th
e num

ber of people 

attending these events, however, is rarely out 

of single figures and they all take place in 

the vestry, or hall, with the chapel itself lying 

em
pty and abandoned upstairs.   

Th
e purchased Siloam

 W
elsh Baptist 

Chapel, in the village of Penderyn, closed 

after worshippers fell to single figures. But the 

church building is in near-perfect condition. 

‘Th
is one could be opened tom

orrow,’ said 

Stivey.Th
is all leads to an inevitable question: 

will he ever be able to accom
plish his 

m
ission – to reignite the congregations and 

spread God’s word? Locals are am
bivalent  – 

there is certainly support for the m
inister, 

but also a hard view of practical realities. 

Norm
a Seldon’s view at the chip shop is 

typical: ‘W
e all went to chapel on a Sunday 

and it’s sad they are closing. No-one wants to 

see them
 turned into flats, but I’m

 not sure 

who will go?’

‘Som
e people don’t think you need a chapel 

in every town anym
ore,’ Stivey says, ‘but we 

need to provide for the local com
m

unity a 

place where the Bible can live. I am
 never 

daunted by the scale of the project. Th
e Lord 

will provide.’ 

Editor’s Note: Evidently, there needs to be m
en who 

are willing to m
inister in such areas. C

ould one of the 

m
any church planters becom

e a church revitaliser?
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Two Christians were vindicated in D
ecem

ber 

after favourable rulings cleared each of 

wrongful accusations.

Dale M
calpine received a £4,000 pay out 

plus costs from
 Cum

bria police for wrongful 

arrest. H
e had been preaching in Kendal in 

July 2018 when he was arrested. 

After being detained for six hours he was 

released without bail. It took six m
onths 

until the police finally notified him
 that he 

would not be prosecuted. 

M
calpine, who has been a street preacher 

for 15 years, said he hopes his case will 

encourage others. 

‘As long as you are reasonable in your 

preaching you should have nothing to fear 

from
 the police.’ M

calpine donated his 

settlem
ent to Th

e Christian Institute saying:

“Th
is is a free country and I’m

 grateful for 

our freedom
s. I’m

 also extrem
ely grateful to 

Th
e Christian Institute for helping m

e take a 

stand. I couldn’t have done it without them
.”

H
e had previously been arrested in 2010 

and awarded £7,000 following a claim
 of 

wrongful arrest, unlawful im
prisonm

ent and 

breach of his hum
an rights.

No evidence

In sim
ilar news, in Decem

ber, the General 

M
edical Council (GM

C) dism
issed a claim

 

m
ade by the National Secular Society (N

SS) 

against Dr Richard Scott. 

In June 2019, the GM
C inform

ed Dr 

Scott that it had received som
e inform

ation 

from
 the N

SS and would begin a fitness to 

practise investigation. Th
e N

SS had lodged a 

com
plaint that he was ‘continuing to pray and 

prom
ote Christianity during consultations 

in an attem
pt to convert patients’, and cited 

an anonym
ous com

plainant. 

As there was no first-hand evidence, and 

the accusation was based on hearsay, the 

lack of ‘convincing evidence’ led the GM
C 

to take no further action.

Double exoneration
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Dr Richard Scott

evangelicals now has a broad base of  
evangelical support. Its board of directors is chaired 
by Adrian Reynolds, and the paper has the backing 
of many leading evangelicals.

en is reaching an increasing cross-section of 
evangelical churches, inside and outside the main 
denominations. More churches and parishes are 
taking it as their source of news and comment.

Advertisers find an excellent rapport with readers. 
The advertising rates offer excellent cost/reader-
ship value and comparisons are welcomed with 
other monthlies.

The copy deadline is the 1st of the calendar month 
that precedes the issue month — for example the 
copy deadline for the January issue is December 1.

Publication date is (at latest) the first weekend of 
each month but usually falls in the last two weeks 
of the previous month.

We do not usually send out proofs of adverts.

en reserves the absolute right to decline  
advertisements at its own discretion (for space and 
other reasons).

Technical bit (how to design and send your advert to us)
For print adverts: 
Text Only
For classified and display adverts, preferably email or post the text to 
us and (for display adverts) we will lay it out for you. 
Word Documents
Or you can email a display advert in a Word document laid out as you 
would like it to appear. We will then replicate that as near as we can — 
we may have to use a different font and tweak the layout to fit. If you 
are using a logo, please show position in the Word document but also 
email it as a separate high resolution graphics file.
Print ready PDF
Or you can email a print ready PDF file of your display advert. This gives you 
complete control over all layout and font decisions and is printed ‘as is’.
en is printed on newsprint. When designing colour adverts it is important 
that you follow these guidelines.
Allow for 25% dot gain. Lighten half tones particularly on dark images.
12 pt is the min. size for fonts made up from more than one colour (14 pt 
for fine fonts). 

Type should not be reversed on yellow or light coloured backgrounds. 
Type reversed on single colour backgrounds should be 10 pt min. and 12 
pt min. on 2-4 colour backgrounds. 

Rules (lines) of 1 colour should be 0.5 pt min., 2 colour should be 3 pt 
min. and 3 or 4 colour should be 4 pt min.

Pdf files should be designed to the correct size (see overleaf). Bleed and 
crop marks are useful but not required. Please ensure all fonts are prop-
erly embedded. PDFs should be high resolution and where  
possible saved as PDF/X-1a:2001

General Guidelines for adverts
Don’t try to cram in too much text — see word count guides overleaf. 
Less is often more. Ensure you give the simple details of what, when and 
where and the contact / website details.

For layout purposes, the size of an advert may be altered by up to 5% 
at our discretion without effecting the price.

For online web adverts: 
Size: 300(w) x 270(h) pixels. Resolution: 72dpi. Format: jpeg or png

Please supply a URL for the click through from your advert.

advertising rates and information
evangelicals now 2020



Display rates
* £7.00

per column cm
Sample sizes shown, but 
any size can be accepted. 
Invoices are sent after the 
display advertisement has 
appeared in en. Please ring 
0845 225 0056 for adver-
tising queries or to book an 
advert.
* plus VAT  – see over for details

1/32 PAGE HORIZONTAL
40.5 x 60.5 mm (single column)
£30.75 - mono    £35.36 - colour

1/16 PAGE VERTICAL
87 x 60.5 mm 
£61.50 - mono    £70.72 - colour

HALF PAGE HORIZONTAL
180 x 257 mm
£472.50 - mono    
£543.37 - colour

HALF PAGE 
VERTICAL  

366 x 126 mm
£472.50 - mono   
£543.37 - colour

1/4 PAGE  HORIZONTAL
87 x 257 mm
£236.00 - mono    
£271.40 - colour

1/16 PAGE HORIZONTAL
40.5 x 126 mm (2 columns) 
£61.50 - mono    £70.72 - colour

1/4 PAGE  VERTICAL
180 x 126 mm
£236.00 - mono   
£271.40 - colour

1/8 PAGE SHORT HORIZONTAL 
87 x 126 mm
£123.00 - mono   £142.45 - colour

1/8 PAGE LONG HORIZONTAL
40.5 x 257 mm (4 columns)
£123.00 - mono  £142.45 - colour

1/8 PAGE VERTICAL
180 x 60.5 mm
£123.00 - mono    
£142.45 - colour

Series discounts
On bookings made at one time:
* Four bookings: 10% off
* Eight bookings:  15% off
* Twelve bookings:  20% off

Charity discounts
For registered charities:
* On full or half page: 10% off
* On other display space: 5% off

Ad. agency discount 
Display adverts only: 10%

Colour logos 
You can include a small colour 
logo in a mono advert at no addi-
tional cost. Please email the logo 
as a separate high resolution 
graphics file.

FULL PAGE 
366 x 257 mm
£895.00 - mono    
£1,029.25 - colour
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Word count guide:
20 - 30

Word count guide:
50 - 60

Word count guide:
50 - 60

Word count guide:
150 - 170

Word count guide:
150 - 170

Word count guide:
150 - 170

the prices are shown excluding VAT - please see over for details of whether or not you need to pay VAT

the prices are shown excluding VAT - please see over for details of whether or not you need to pay VAT

NB All prices are shown excluding VAT, please see over for details of whether or not you need to pay VAT

Display Advertising - printed in the newspaper

Web Advertising (NB all printed recruitment adverts are put onto the ‘Looking for a Job’ page of our website at no extra cost)

Classified Advertising - printed in the newspaper

Loose inserts - carried in the newspaper

Minimum charge £8.40 for up to 20 words. Each extra word 42p. Box Number £5.00  
10% series discount if six or more entries in any 12-month period are booked at the same time.

If you place a display advert in the printed newspaper you can also place an advert in ‘en online’ for an additional cost of £50 per issue. If you only want to place an advert in 
‘en online’ then the cost is £100 per issue. The discounts above apply. You should supply specific web artwork - see the ‘Technical bit’ on page 1 for details.

We carry up to 4 loose inserts per issue (but none in the January issue). £79 per 1,000 for single A4 sheet or equivalent insert. Extra postage of £1.60 
per gram per thousand is chargeable on inserts over 10g. Inserts that have to be manually inserted attract an additional cost. Please ask us for further 
details. There is no advertising agency discount on loose inserts. Inserts are carried in copies for UK readers only.



VAT on adverts in EN
Adverts in EN are presumed to attract the standard prevailing rate of VAT.
However if you are a charity your advert should qualify for zero rating. For charities in England and Wales, this link ( http://www.hmrc.gov.uk/
charities/vat/ purchases.htm#2 ) to the HMRC website gives helpful information about charity advertising that qualifies. 

In order to satisfy HMRC regulations for zero rating, you will need to provide us with two things.

1. Evidence that you are a charity
What form this takes will depend on your status as a charity. 
If you are a registered charity then your charity registration number will be sufficient evidence.
However, you may be treated by HMRC as charitable or you may be exempt or excepted from registering as a charity. This may well be the 
case if you are a church or chapel belonging to certain Christian denominations and if your income is less than £100,000 per year. For charities 
in England and Wales, there is helpful guidance on the ‘When to Register’ section of the Charity Commission website which indicates which 
denominations/groups this applies to www.charitycommission.gov.uk If you are exempt or excepted from registering as a charity, your evidence 
might be details of why you are exempt or excepted or perhaps a copy of a letter from HMRC confirming that you have charitable status.

2. Declaration that your advert qualifies for zero rating
It may be that your charity has a certificate for these purposes or its own preferred form of words to use in making the declaration. To assist you 
if you haven’t, you will find below a declaration that you can use. It is based on the suggested form of words from the HMRC website.
In terms of signing the declaration, the HMRC guidance says: ‘Other types of declaration whether in paper form, faxed or electronic that con-
tains sufficient verifiable information to accurately identify the customer are acceptable to Customs.’ 
So the quickest and simplest way would be for you to send an email using the form of words below, filling in your details, so long as the email 
has some kind of ‘official’ signature and details of the charity at the bottom.
Or we can send you a text file of the declaration. You can fill in your details, add a scan of your signature to the document and email it back to 
us.
Or you can print this page, complete it by hand sign it and post it to us or scan it and email it to us.
____________________________________________________________________________________________________________________________

1. Evidence of charitable status:________________________________________

2. Declaration of zero rating for advertising in Evangelicals Now:

Part 1 – for use by the charity purchasing the advertising

I __________________________________________________(full name)

___________________________________________________(status in organization)

of______________________________________________________________________________________(name & address of organization)

________________________________________________________________________________________

declare that the above name charity is buying advertising space from Evangelicals Now Ltd which is eligible for relief from VAT under item 8* 
or 8a** of Zero Rate Group 15.  It is the responsibility of Evangelicals Now Ltd to ensure that the goods or services supplied are eligible before 
zero-rating them.

Signed:_____________________        Date:_______________________

*Item 8 covers the supply to a charity of a right to promulgate (make public) an advertisement by means of a medium of communication  
with the public. 
**Item 8a covers the supply to a charity that consists in the promulgation of an advertisement by means of such a medium.

Part 2 – for use by Evangelicals Now Ltd

I have read the guidance in Customs and Excise VAT Notice 701/58 and agree that the goods/services described come within the category 
indicated.

Signed:_____________________        Date:_______________________


