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new play celebrating

the King Jam
es Version (page 19)
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Voices from
 across the 

political spectrum
 agree that

C
hristian political engage-

m
ent is an urgent need for

Europe‘Beyond 
Individualism’, 

a 
conference

organised by Christian Concern in associa-

tion with the European Christian Political

M
ovem

ent (ECPM
) and the Christian

Peoples Alliance, took place in London on

Novem
ber 26 and brought Christians togeth-

er from
 across Europe in order to provide a

Christian response to Europe’s problem
s.

Broken Britain

The phrase ‘Broken Britain’ now frequent-

ly appears in the press as a description of the

current state of our nation, but the social

and econom
ic ills to which it refers are not

unique to Britain. They are also being expe-

rienced throughout the continent of Europe

and people are crying out for answers.

The conference arose out of the conviction

that these problem
s are ultim

ately an expres-

sion of Europe’s spiritual condition; it is no

coincidence that Europe is the only conti-

nent on earth where the num
ber of

Christians is reportedly decreasing. Europe

has abandoned its Christian heritage and

there is now a growing realisation across the

political spectrum
 that ‘we have never been

in greater need of the gifts that the Christian

tradition brings’, as Lord Glasm
an, father of

the ‘Blue Labour’ m
ovem

ent, put it during

his conference speech.

Lord Glasman’s view was shared by his

Conservative counterpart, Phillip Blond,

author of Red Tory and an architect of David

Cam
eron’s ‘Big Society’. O

ther speakers

included Os Guinness and Bishop M
ichael

Nazir-Ali, who said: ‘If the European malaise

is to be addressed, there must be a Christian-

led moral and spiritual renewal affecting our

political, business and social life’. 

Know
ing G

od

This challenge to m
ake a stand has been

issued before by the evangelical theologian,

J.I. Packer, in his classic book Knowing God.

In it, he refers to the exploits of those in the

Bible, such as Daniel, who stood firm
 in the

m
idst of godless societies. H

e writes: ‘This

shows us that the action taken by those who

know God is their reaction to the anti-God

trends which they see operating around

them
. W

hile their God is being defied or dis-

regarded, they cannot rest; they feel they

m
ust do som

ething; the dishonour done to

God’s nam
e goads them

 into action’.

It now seem
s that a growing group of

European Christians are taking this call seri-

ously. Christian voices have long been m
ar-

ginalised in the public discourse, to the

extent that any ‘religious’ viewpoint is

branded ‘extrem
e’ and ‘irrational’, while sec-

ular (i.e. godless) views are seen as ‘rational’,

‘reasonable’ and ‘evidence based’. Christian

opinion is therefore treated with deep suspi-

cion and dism
issal. To change the term

s of

the 
debate, 

Andrea 
W

illiam
s, 

Chief

Executive of Christian Concern, used her

speech to exhort Christians to be m
ore,

rather than less, explicit about the source of

our values: the person of Jesus Christ. She

said: ‘If we fail to speak of him
, we are sim

-

ply prom
oting m

oralism
, which will produce

either self-righteous Pharisees or hopeless

Prodigals. If we fail to speak of Jesus Christ,

we are robbing people of the source of salva-

tion. W
e are robbing nations of the Vine

who m
akes them

 fruitful’. 

G
ood new

s for nations

W
e live in a tim

e when we have been

blessed with excellent personal evangelistic

resources such as Christianity Explored and Two

Ways to Live. H
owever, we are not so well

equipped to explain how the gospel is good

news for nations, as well as individuals. This
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A Christian worker at London’s H
eathrow

airport launched a landm
ark legal action in

Novem
ber.

Nohad H
alawi lost her job after she spoke

out about what she described as the bullying

and intim
idation of her and other Christians

by M
uslim

 colleagues. Despite working at

W
orld Duty Free in H

eathrow’s Term
inal 3

for 13 years, and having m
any friends

am
ong staff of all religions, Nohad H

alawi

was sum
m

arily fired following unsubstanti-

ated com
plaints by five M

uslim
s that she

had insulted them
.

Hating the W
est

She told The
Sunday Telegraph: ‘They say

that Jesus is sh***y and bullied a Christian

friend of m
ine so m

uch for wearing her cross-

es that she cam
e to m

e crying. O
ne m

an

brought in the Qur’an to work and insisted I

read it and another brought in Islam
ic leaflets

and handed them
 out to other em

ployees.

Furtherm
ore, ‘they said that 9/11 served the

Am
ericans right and that they hated the

W
est, but that they had com

e here because

they want to convert people to Islam’.

No em
ploym

ent rights

M
rs. H

alawi has been told by Autogrill

Retail UK Lim
ited, trading as W

orld Duty

Free, and Caroline South Associates, for

whom
 she sold perfum

es and other goods,

that as a part-tim
e, com

m
ission-based work-

er in Duty Free, she has no legal em
ploy-

m
ent rights, either from

 the com
pany, nor

Caroline South Associates. She had her secu-

rity pass rem
oved by H

eathrow Duty Free

and told she was no longer welcom
e to trade

at H
eathrow Airport. She has been threat-

ened with costs if she attem
pts to go to an

Em
ploym

ent Tribunal, despite the fact that

this forum
 is cost free.

M
rs. H

alawi asked the Christian Legal

Centre for support and CLC has instructed

hum
an rights barrister Paul Diam

ond to rep-

resent her. M
rs. H

alawi is seeking to take both

Autogrill Retail UK Lim
ited and Caroline

South 
Associates 

to 
the 

Em
ploym

ent

Tribunal —
fully expecting them

 to ask the

court for a technical ‘Strike O
ut’ on the

grounds that neither had any em
ployer

responsibility to her. H
owever, such is the

seriousness of the issues that M
r. Diam

ond,

has asked the court not to m
ake such a judg-

m
ent until the facts of the case are heard.

Petition

M
rs. H

alawi has wide support from
 staff

at H
eathrow, m

any of whom
 have signed a

petition which states: ‘W
e are shocked and

saddened by the recent dism
issal of our col-

league and friend, Nohad, as a result of m
ali-

cious and unfounded allegations m
ade

against her’.

W
E HO

LD THE FUTURE

Nohad Halawi
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Aung San Suu Kyi

speaks to the

C
hristian Solidarity

W
orldwide annual

conference (page 2)
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Three C
hristians seri-

ously injured during a

savage attack in

Hanoi, Vietnam
 in

Novem
ber (page 10)

fe
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Thabiti Anwbyile tells

us about contend-

ing for C
hrist in the

G
ulf State of Dubai

(page 16)
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C
hristian sacked at Heathrow evangelicals now has a broad base of 

evangelical support. Its board of directors is chaired
by William Mackenzie, and the paper has the back-
ing of many leading evangelicals.

en is reaching an increasing cross-section of 
evangelical churches, inside and outside the main
denominations. More churches and parishes are 
taking it as their source of news and comment.

Advertisers find an excellent rapport with readers.
The advertising rates offer excellent cost/readership
value and comparisons are welcomed with other
monthlies.

The copy deadline is the 1st of the calendar month that
precedes the issue month — for example the copy
deadline for the January issue is December 1.

Publication date is (at latest) the first weekend of
each month but usually falls in the last ten days of
the previous month.

en reserves the absolute right to decline 
advertisements at its own discretion (for space and
other reasons).

Technical bit (how to design and send your advert to us)
Text Only
For classified and display adverts, preferably email or post the text to
us and (for display adverts) we will lay it out for you. 
Word Documents
Or you can email a display advert in a Word document laid out as
you would like it to appear. We will then replicate that as near as we
can — we may have to use a different font and tweak the layout to fit.
If you are using a logo, please show position in the Word document
but also email it as a separate high resolution graphics file.
Print ready PDF
Or you can email a print ready PDF file of your display advert. This gives
you complete control over all layout and font decisions and is printed ‘as is’.
Guidelines
Here are some guidelines when designing your display advert. 
Don’t try to cram in too much text — see word count guides overleaf.
Less is often more. Ensure you give the simple details of what, when
and where and the contact / website details.
For layout purposes, the size of an advert may be altered by up to

5% at our discretion without effecting the price.
Proofs are not normally sent.

Health Warning: Your graphic designer should understand this next
bit — do contact us if you want any explanation!
en is printed on newsprint. When designing colour adverts, follow
these guidelines.
Allow for 25% dot gain. You should lighten half tones particularly on
dark images.
12 pt is the min. size for fonts made up from more than one colour (14
pt for fine fonts). 
Type should not be reversed on yellow or light coloured backgrounds.
Type reversed on single colour backgrounds should be 10 pt min. and
12 pt min. on 2-4 colour backgrounds. 
Rules (lines) of 1 colour should be 0.5 pt min., 2 colour should be 3 pt
min. and 3 or 4 colour should be 4 pt min.
Pdf files should be designed to the correct size (see overleaf). Bleed
and crop marks are useful but not required. Please ensure all fonts are
properly embedded. PDFs should be high resolution and where 
possible saved as PDF/X-1a:2001

advertising rates and information

evangelicals now 2012



Display rates

* £6.50

per column cm

Sample sizes shown, but any
size can be accepted. Invoices
are sent after the display adver-
tisement has appeared in en.
Please ring 0845 225 0056 for
advertising queries or to book
an advert.

*plus VAT where appropriate
1/32 PAGE HORIZONTAL
40.5 x 60.5 mm (single column)
£29.25 - mono    £33.64 - colour

1/16 PAGE VERTICAL
87 x 60.5 mm 
£58.50 - mono    £67.28 - colour

HALF PAGE HORIZONTAL
180 x 257 mm
£450.00 - mono   £517.50 - colour

HALF PAGE VERTICAL  
366 x 126 mm
£450.00 - mono   £517.50 - colour

1/4 PAGE  HORIZONTAL
87 x 257 mm
£225.00 - mono   £258.75 - colour

1/16 PAGE HORIZONTAL
40.5 x 126 mm (double column)
£58.50 - mono    £67.28 - colour

1/4 PAGE  VERTICAL
180 x 126 mm
£225.00 - mono   £258.75 - colour

1/8 PAGE SHORT HORIZONTAL
87 x 126 mm
£117.00 - mono   £134.55 - colour

1/8 PAGE LONG HORIZONTAL
40.5 x 257 mm (four columns)
£117.00 - mono   £134.55 - colour

1/8 PAGE VERTICAL
180 x 60.5 mm
£117.00 - mono   £134.55 - colour

Series discounts
on bookings made at one time in any 
12-month period:
* Four bookings: 10% off
* Eight bookings:  15% off
* Twelve bookings:  20% off

Charity discounts
for registered charities:
* On full or half page: 10% off
* On other display space: 5% off

Ad. agency discount 
Display adverts only: 10% off 

Colour logos 
You can include a small colour logo in
a mono advert at no additional cost.
Please email the logo as a separate
high resolution graphics file.

FULL PAGE 
366 x 257 mm
£895.00 - mono   £1,029.25 - colour

Loose inserts
We carry up to 4 loose inserts per issue (but none in the January issue). 
£75 per 1,000 for single A4 sheet or equivalent insert.
Extra postage is chargeable on inserts over 10g. Inserts that have to be
manually inserted attract an additional cost. Please ask us for further
details. There is no advertising agency discount on loose inserts.

Classified rates (plus VAT where appropriate)
Up to 20 words (minimum charge) £8.00         Each extra word 40p         Box Number £3.00

10% series discount if six or more entries in any 12-month period are booked at the same time.
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Word count guide:

20 - 30

Word count guide:

50 - 60

Word count guide:

50 - 60

Word count guide:

150 - 170

Word count guide:

150 - 170

Word count guide:

150 - 170


